LANGUAGE

Speaking your customer’ language ™

Vlean
Business

With the support
of corporations
like Office Depot,
industrious females
are launching
entrepreneurial
ventures in

record numbers.
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Its catalogs, website, and stores are
all designed for maximum efficiency
and minimum hassles.

Terry Neese of WIPP appreci-
ates the depth of knowledge of
Office Depot’s sales force. “I'm not
a techie kind of person, so when |
go into the stores | really depend
on them for help,” she says. "The
salespeople don't simply point me
to a product. They ask what the
problem is and help me find a so-
lution.” Bernadette Clayborne,
co-publisher of the Broward Times,
a chain of newspapers in Florida
that cater to the African-American
and Caribbean communities, sim-
ply likes the personal service. “I'm
in my local Office Depot every
other day buying toner and printer
cartridges, whatever office sup-
plies we need,” she says. “| love
that when | go in the salespeople
all know me by name.”

Nancy Michaels, president of
her own marketing firm called

Small Fry”), says women jugale so
many tasks at once, anything that's
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Impression Impact in Concord,
Mass. (see "Webcasts for Corpoate

done to make their lives easier in-
stills great loyalty. “Like any other
woman who owns her own com-
pany, I'm always running,” she
says. “| completely appreciate that
in the front of Office Depot stores
there is a smaller section that has
all the things | run out of most fre-
quently like Post-Its, pads, and
computer disks.” Michaels says it
may seem like a small benefit, but
it says big things to her as a busi-
ness owner. “Office Depot doesn't

It figures out how—and then goes
out and does it."  -by Susan Caminiti

85




